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STAFF EDITORIAL

W
ednesday was 
the end of  
elections for 
Student Union 

positions and block funding. We 
now believe that it would be a 
good time to discuss a very real 
problem with our student elec-
tion system: the slate system.

This is not directed against 
any single slate. We had the 
benefit of  meeting with the 
(U)nity slate for SU Exec on 
Sunday, and while we had cer-
tain issues regarding the clarity 
and specificity of  their goals, 
we believe that they were very 
eager and are going to be great 
at representing the student body. 
We didn’t have the opportunity 
to meet with any other slate, 

but we are confident that they 
are just as qualified and that the 
winners will do just as well.

However, we believe at the 
same time that the slate sys-
tem ultimately detracts from 
the ability of  Wash. U. to have 
competitive elections. This is 
the second year in a row that 
SU Exec has run unopposed 
because a competing slate 
couldn’t be completed.

If  there is only one candidate 
for a certain exec position, we 
do not believe that the group of  
people who can coalesce around 
that candidate should automati-
cally be entitled to a position. 
This opinion appears to have 
been validated by the incred-
ibly close vote tally for senior 

class council, which resulted in 
two winners from one slate and 
three from another. 

Similarly, an individual can-
didate who wants to run should 
not feel as though he or she 
cannot because certain positions 
can’t be filled.

The current slate system also 
results in a careful balancing 
act of  choosing people who are 
both qualified for the job and 
will bring in different constitu-
encies to vote based on the other 
groups they’re a part of.

Instead of  the state system, 
we should try running on a 
single-candidate system. This 
would be harder on some of  
those serving in executive 
positions, because they would 

be forced to run individual 
campaigns and attempt to 
get support from a variety of  
sources. Even so, we believe that 
in the ultimate goal of  com-
petitive elections, having more 
people run for a position would 
be the best bet.

Competitive elections are a 
good thing. They reward the stu-
dent we want the most and truly 
allow us to state our preferences 
about whom we want for each 
individual position. 

Without the limitations of  a 
slate system, SU could benefit 
from the variety of  opinions 
that would come from a group 
of  people who have not worked 
together before and agreed on 
a few core ideas. With more 

competitive, individual elec-
tions, even eventual losing 
candidates will have their ideas 
heard, instead of  simply the 
ideas of  their slate.

We hope that for the next 
election, there is a group 
of  slates running for office. 
However, in the future, we 
believe switching out the slate 
system would be enormously 
beneficial.

Competitive elections are 
better for the school, and by 
running on the slate system we 
are keeping people out of  office 
who should have the opportu-
nity to at least run.

Slates hurt election competition
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I
s the iPad able to continue 
fueling Apple’s growth? 
Should Starbucks invest 
$40 million to improve its 

in-store operations? If  you have 
thought about these questions, 
then congratulations. You are 
among the many b-schoolers who 
are being trained under the case 
method. Case studies have become 
a quintessential part of  the busi-
ness school experience. Costing a 
few dollars apiece, these write-ups 
are, compared to your traditional 
hardback textbook, cheap, easy to 
carry and more rooted in real life. 
Although different, the dwindling 
textbook industry can look at the 
case market to gain some insight 

on reforming its business model.
Case studies are detailed 

accounts of  a company or an 
industry, giving its background 
and a real-world situation, offering 
the student the chance to assess 
the circumstances and make deci-
sions. They are designed to hone 
diagnostic and strategy-forming 
skills with a stronger tie to the real 
world. Professors choose the case 
that they want to assign the class 
and purchase the content through 
the school on a per-student basis. 
If  these descriptions don’t ring 
a bell, these are the things in the 
Olin Business School packets that 
you can find in the bookstore.

As of  2011, Harvard Business 
School cases are dominating 
the market. It is estimated that 
around 80 percent of  cases used 

worldwide are sold by Harvard 
Business School Publishing. 
Other players, however, are strug-
gling to stay on the market. The 
few major publishers include 
Babson College in Wellesley, 
Mass., Canada’s Ivey publishing, 
U.K.-based Cranfield University 
School of  Management, and 
ecch (a nonprofit). Unlike other 
forms of  publishing, they have 
built a concentrated sales model 
by selling cases through other 
publishers. This draws writers to 
continue writing for the same few 
publishers and effectively provides 
a one-stop shop for schools.

The profits from the case-study 
business are also attracting more 
and more schools into their mar-
ket despite the fierce competition. 
The Columbia Business School 

started to sell cases externally 
through Columbia CaseWorks 
in 2010. Yet, without Harvard’s 
established network of  cases, 
smaller publishers are having a 
much harder time.

 This is not necessarily a bad 
thing, because smaller-scale 
schools are actually actively 
improving their technology and 
communication methods to 
increase market share. This in 
turn also stimulates new offer-
ings from dominant publishers. 
Harvard brought online simula-
tion exercises to the table about 
five years ago, and this segment is 
going strong. The highly integra-
tive nature of  case studies has also 
allowed for the adaptation to com-
puter tablets, making them even 
easier to read and carry around.

It is true that cases usually 
have a few years’ lag in order for 
the writers to gather sufficient 
data to support their claims. Still, 
they are evolving faster than 
traditional textbooks. With the 
amount of  information and the 
method of  communication unique 
to textbooks, it is impossible to 
adapt to the case-study model 
completely. But it certainly makes 
people think twice about whether 
textbooks can be more flexible 
and integrative, especially with the 
high prices that students all over 
the nation are paying.

Stephanie Cheng is a sophomore in 
Arts & Sciences. Write to Stephanie 
Cheng at STEPHANIE.CHENG@
STUDLIFE.COM

Case studies giving textbooks a run for their money
STEPHANIE CHENG
STAFF COLUMNIST














