
DISTRIBUTION
The full color booklet will be provided 
to visitors attending Parent & Family 
Weekend at the official check-in for the 
event.  The guide also is available online 
a couple weeks in advance of the event.  
 
RATES & MECHANICS
Ad Size  Size (WxH)  
Rate
Full page              5.5” x 8”           $895* 
Half page              5” x 3.75”         $495*
Quarter page         5” x 2”             $395*
*All prices include full color

Ad Deadline:  Thursday, September 22nd

 
Publication Date:  Monday, October 24th

DISTRIBUTION
In addition to being mailed home to new 
students, the magazine will be distributed all 
over campus as well.   The guide publishes 
on July 20th, so that students and their 
parents may review it before their August 
arrival.  The guide will continue to  serve as 
a university and   city resource throughout 
the year.
RATES & MECHANICS
Ad Size  Size (WxH)        Rate
Full page             10” x 11.6296”          $895* 
 
Half page 
        Horizontal    10” x 5.75”                $495*
        Vertical         4.9167” x 11.6296”  $495*
Quarter page       4.9167” x 5.75”         $395*
*All prices include full color

Ad Deadline:  Wednesday, June 22nd

COVER PRICES & AVAILABILITY
The magazine will have a glossy cover. The 
following premium positions are available 
on a first come, first served basis at the 
following rates:
Back cover:                       $995*
Inside front cover:              $895*
Inside back cover:              $895*
Cover Deadline:  Friday, June 17th

Washington University Student Media, Inc. | 1 Brookings Drive, Box 1039 | 330 Danforth University Center | St. Louis, MO 63130
phone:  (314) 935–7209 | fax: (314) 935–5938 | E-Mail: advertising@studlife.com | Online:  www.studlife.com

HIT YOUR  TARGET

Let us pay the postage for you to make a first impression 
to the incoming freshman class!  The Starting Line is a full-
color magazine mailed home to the 1,500 new students and 
their parents and serves as an introduction to Wash U and 
St. Louis from current students’ perespectives.  
Publication Date:  Wednesday, July 20th

  

The Parent Guide is the schedule of 
events for  the university’s Parent & 
Family Weekend which welcomes 
around 4,000 visitors. 

CONTACT INFORMATION

Parent & Family Weekend:  
Friday, Oct. 28th - Sunday, Oct. 30th

Target: Freshmen & New Students, Parents

Target: Parents

Special Offer:  Participate in both The Starting Line & 

Parent & Family Weekend Guide to receive a $100 discount

Rates shown are for local clients.  Please contact us for national and/or agency rates.  

 STARTING LINE
AN INSIDER’S GUIDE TO YOUR FIRST YEAR AND BEYOND

Starting Line CoverA Newsstand.indd   1 7/11/14   1:47 PM



DETAILS
Student Life is publishing a weekly 
dining & entertainment section, giving 
your business an easy and affordable 
way to advertise your weekly specials 
and shows.  Your ad will be in 5,000 
copies of the paper each week! 

WHAT YOU GET:
You will receive an ad approximately 
3.2” x 3” that will appear each week 
(13 weeks per semester!).    You can 
change the ad each week to reflect 
your weekly specials and/or entertain-
ment.  

CONTACT INFORMATION
ph:  (314) 935–7209
fax: (314) 935–5938
E-Mail: advertising@studlife.com

THE COST
Spots are available for just:
   $1,250 (~$45/week) for the year 
   $750 (~$54/week) per semester
 
FULL COLOR is included at no ad-
ditional charge!

Space is limited and is sold on a first-
come, first-served basis.  The Drink & 
Dine section begins running on August 
25, 2016!
 

HIT YOUR  TARGET

Announce specials and entertainment 
shows in the DISCOUNTED weekly 
Drink & Dine section in Student Life!

Washington University Student Media, Inc.
One Brookings Drive, Box 1039
330 Danforth University Center
Saint Louis, MO 63130–4899
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CLAYTON/WASH U

314-726-3030
7018 Pershing

MEDIUM
3-TOPPING PIZZA

999$ EACH

Limited Time Offer. Deep Dish Extra. Delivery Charge May Apply.

We’re Open Late!
Sun-Thurs 10am-1am
Fri & Sat 10am-2am

Coupon Code: 83533

St. Louis’ ONLY Place to Enjoy Over a Dozen Varieties of Macaroni & Cheese!

•	 Indoor	and	Outdoor	Seating

•	Cold	Beer	-	Great	Wine

•	Voted	St.	Louis’	Favorite							

				Mac	&	Cheese	-	RFT	‘11

CHEESE-OLOGY
Macaroni & Cheese

6602 Delmar 
(in The Loop)
314.863.6365

Visit us often for our special Limited Edition Macs!

www.cheese-ology.com

off everyday for Wash U 
students, faculty & staff
Must show Wash U I.D.20% 

LIMITED TIME OFFER:

176 Carondelet, Clayton, MO
Next to the Ritz Carlton
Check us out on line at strattonscafe.com

FREE WIFI!

threekingspub.com

6307 Delmar B
lvd

on th
e Loop

20% off of food with college I.D.
Monday-Thursday from 10 pm-close

 Best Bar Food in Town!

  20 beers on tap

  Live music wed-sun.             
            

  Late night menu
(never a cover!)

          drink &  dine
[weekly bar and restaurant guide]

SCENE EDITOR | DAVIS SARGEANT | SCENE@STUDLIFE.COM

Pitch a tent in the 
library. About .1 percent of  
campus real estate controls 
99 percent of  productiv-
ity! #occupyolin Seriously, 
though, competing for 
desk space in Olin Library 

during reading week can 
be a full contact sport. The 
best strategy for avoiding 
battle scars is to stake out 
your prey. A fitful night’s 
sleep in Whispers guar-
antees a desk when the 

library opens. You may 
even poach a study room. 
If  you feel especially brave, 
suspend a sheet from the 
stacks in the basement and 
try to convince the custodi-
ans to let you stay.

ANDY ARTHUR

Pitch a tent
in the library

It’s almost studying if  
you’re engaging your right 
brain, right? The Saint 
Louis Art Museum has 
a world-class exhibit of  
some of  Monet’s Water 
Lilies. The most massive, 

the “Agapanthus” trip-
tych, commands an entire 
wall and mesmerizes the 
viewer with swirls of  
blue and green. Even if  
you are not artistically 
inclined, there’s a lot to 

learn. For example, Monet 
paid a gardener to dust 
the tops of  the lily pads. 
The exhibit ends right 
after students return from 
winter break, the show is 
free on Fridays.

There’s no time more 
appropriate than read-
ing week to realize your 
dream of  becoming an 
expert on African capi-
tal cities, the digits of  
pi, or the logos of  vari-
ous international sports 
teams. Sporcle, a website 

featuring thousands of  
quizzes ranging across 
all disciplines, is the 
Internet’s most educa-
tional time sink. During 
my freshman year, my 
friends and I memorized 
all the elements, and most 
of  us weren’t enrolled 

in chemistry. Not all the 
quizzes are so sophisti-
cated or academic. Try 
naming all the “Harry 
Potter” characters you can 
or every three-letter body 
part—there are ten—or 
try filling in the blank of  
famous song titles.

If  you have far too 
many essays due, a need 
for instant reward for 
little effort, and a love for 
felines, consider Written 
Kitten as a motivator over 
reading week. For every 
one hundred words written 

in the text box, Written 
Kitten displays an ador-
able kitten. Some cuddle, 
some stare lovingly into 
your eyes, and some just 
really want a cheeseburger. 
For the crazy lady in all of  
us, admiring the next cat 

is the ultimate motivator. 
Unfortunately, Written 
Kitten offers too much 
carrot, but too little stick. 
Version 2.0 should replace 
the kitten with a blobfish 
as a punishment for writing 
too slowly.

Written
Kitten

AVOID STUDYING FROM PAGE 7

Browse
sporcle

Visit Monet’s
Water Lilies

COURTESY OF SLAM.ORG

Target: Students, Faculty & Staff

WEEKLY DRINK & DINE SECTION

Rates shown are for local clients.  Please contact us for national and/or agency rates.  



DISTRIBUTION
The magazine will  be distributed in 
4,000 copies of Student Life all over 
campus and in residence halls.  
The guide publishes on November 7th.   
The guide will continue to  serve as 
a dining and entertainment resource 
throughout the year.

PUBLICATION DATE:
Monday, November 7th 

DEADLINES:
COVER ADS  — Thursday, October 13th

INSIDE ADS  — Monday, October 17th

CONTACT INFORMATION
ph:  (314) 935–7209
fax: (314) 935–5938
E-Mail: advertising@studlife.com

RATES & MECHANICS
Ad Size        Size (WxH)    Rate
Full page              10” x 11.6296”       $895* 

Half page
     Horizontal       10” x 5.75”             $495*
        Vertical       4.9167” x 11.6296”  $495*
Quarter page      4.9167” x 5.75”       $295*

*All prices include full color

E-Mail PDF ads to:  advertising@studlife.com

COVER PRICES & AVAILABILITY

The magazine will have a glossy cover.  
The following premium positions are 
available on a first come, first served basis 
at the following rates:
Back cover:                   $995
Inside front cover:         $895
Inside back cover:         $895

HIT YOUR  TARGET

The Dining & Entertainment Guide is 
a full color magazine inserted into the 
Student Life newspaper, an ideal way 
to reach students, faculty and staff 
at Washington Univesity in St. Louis.  
Many Wash U students are not from 
the St. Louis area, and our dining guide 
helps them decide when it comes to 
making their entertainment and food 
choices.  

Washington University Student Media, Inc.
One Brookings Drive, Box 1039
330 Danforth University Center
Saint Louis, MO 63130–4899

Target: Students, Faculty & Staff

Rates shown are for local clients.  Please contact us for national and/or agency rates.  

DINING & ENTERTAINMENT GUIDE



DISTRIBUTION
Copies of the guide will be inserted in the Student 
Life newspaper printed on February 27th, 2017.  
Additional copies will be left on newsstands 
throughout the semester.   
 
OUTREACH
79% of Washington University students read 
Student Life.  This gives you the opportunity 
to reach many interested students looking for 
housing possibilities with an ad promoting your 
rental property and amenities.
 
DEADLINES:
COVER ADS — Thursday, February 2nd

INSIDE ADS — Thursday, February 9th

 
PUBLICATION DATE:
Monday, February 27th, 2017

ph:  (314) 935–7209
fax: (314) 935–5938
E-Mail: advertising@studlife.com

CONTACT INFORMATION
Washington University Student Media, Inc.
One Brookings Drive, Box 1039
330 Danforth University Center
Saint Louis, MO 63130–4899

RATES & MECHANICS
Ad Size       Size (WxH)   Rate
Full page             10” x 11.6296”        $895*
Half page
     Horizontal       10” x 5.75”             $495*
        Vertical     4.9167” x 11.6296”    $495*
Quarter page      4.9167” x 5.75”        $395*

COVER PRICES & AVAILABILITY
 
The magazine will have a glossy cover.  The 
following premium positions are available 
on a first come, first served basis at the 
following rates:
Back cover:                  $995*
Inside front cover:         $995*
Inside back cover:         $995*

 
*All prices include FREE color

HIT YOUR  TARGET
Rates shown are for local clients. Please contact us for national and/or agency rates.  

 HOUSING GUIDE MAGAZINE 
As the campus housing lottery approaches, 
Wash U students are beginning their search 
for alternative off-campus housing options 
and the magazine serves as a resource 
for them as well as graduates, faculty and 
staff looking for housing options in the Saint 
Louis area.  

Target: Students, Faculty & Staff
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DISTRIBUTION
The issue is published on May 2nd 
and will be distributed on news 
stands through May 14th for the 
Commencement Ceremonies making 
it easily available for students and the 
many visitors on campus during that 
time.

DEADLINES:
COVERS — Monday, April 10th 

INSIDE ADS — Wednesday, April 12th

PUBLICATION DATE:
Monday, May 1st

CONTACT INFORMATION
ph:  (314) 935–7209
fax: (314) 935–5938
E-Mail: advertising@studlife.com

RATES & MECHANICS
Ad Size       Size (WxH)    Rate
Full page             10” x 11.6296”       $895*
Half page
     Horizontal       10” x 5.75”            $495*
        Vertical     4.9167” x 11.6296”   $495*
Quarter page      4.9167” x 5.75”       $395*  

E-Mail PDF ads to:  advertising@studlife.com

COVER PRICES & AVAILABILITY
 
The magazine will have a glossy cover.  
The following premium positions are 
available on a first come, first served basis 
at the following rates:
Size: 10.75” x 12.75” PLUS 1/4” bleeds
Back cover:                       $995
Inside front cover:              $995
Inside back cover:              $995

 

The 
Finish 
Line

COMMENCEMENT 2015

HIT YOUR  TARGET

Washington University Student Media, Inc.
One Brookings Drive, Box 1039
330 Danforth University Center
Saint Louis, MO 63130–4899

 THE FINISH LINE  
Join Student Life newspaper 
at Washington University in 
congratulating the Class of 2017!  
The Finish Line will be a keepsake 
glossy cover magazine that will 
contain congratulatory messages 
from university departments, 
parents and articles geared toward 
commemorating the seniors’ time 
spent here at Wash U and giving 
them an appropriate send off.

*All prices include full color




