
QUARTER PAGE
3 col. X 10.5”
31.5 col. in.
4.9167” X 10.5”
$378

   

2016-17 LOCAL RATES 

COLOR RATES
Color charges are in addition to normal space 
charges.
Process Color                  $200 

 
DESIGN FEE
$35
Fee is automicattly applied to all artwork and 
ad copy that is not submitted as a correctly 
sized, 300 dpi, PDF with all fonts embedded.

COMMON AD SIZES AND PRICING
Prices shown are based on open rates and are per issue.

BUSINESS ADVANTAGE
Get the frequency you need while taking half-off of our 
local advertising rates!  Simply run a business card-
sized ad or larger in 25 consecutive issues and you’ll 
enjoy a 50% discount.  
Ask for details!

CONTRACTS & FREQUENCY DISCOUNTS
Contact us for information about our discounted 
contract rates and frequency discounts.  

FULL PAGE
6 col. X 21”
126 col. in.
10” X 21”
$1,512

HALF PAGE
6 col. X 10.5”
63 col. in.
10” X 10.5”
$756

EIGHTH PAGE
3 col. X 5.25”
15.75 col. in.
4.9167” X 5.25”
$189

SIXTEENTH PAGE
2 col. X 4”
8 col. in.
3.222” X 4”
$96

BUSINESS CARD
2 col. X 2.5”
5 col. in.
3.222” X 2.5”
$60

NEWSPAPER
BROADSHEET
SIZES

QUARTER PAGE
4.9167” x 5.95”
$295-$395*

FULL PAGE
10” x 12”
$795-$895*

HALF PAGE
HORIZONTAL
10” x 5.95”

HALF PAGE 
VERTICAL
4.9167” x 12”

$495-$595*

SPECIAL SECTION
MAGAZINE SIZES

Column inch rate:  $12

Special Section Issues:  Dining & Entertainment Guide, Housing Guide, Finish Line Graudation Magazine, 
Starting Line Orientation Magazine
*Full color is included in the rate 



Christina Romer, former 
chairwoman of  the Council of  
Economic Advisers, served as the 
keynote speaker at Washington 
University’s Livable Lives 
Initiative’s first public event. 
The Livable Lives Initiative is a 
University-wide program led by 
the Center for Social Development 
that seeks to explore the effects 
of  policy changes on Americans 
in low and middle class income 
brackets. 

Romer’s address highlighted 
the importance of  reducing unem-
ployment in the U.S.  She argued 
that the government needs to do 
more to boost economic recovery 
at a faster rate. The speech was 

followed by a panel discussion 
with four Washington University 
professors. 

Romer spent much of  2009 and 
2010 working on economic policy 
in Washington, advising President 
Obama and leading efforts in 
health care reform and financial 
recovery. 

Her most recently published 
works concern the effects of  tax 
structures on long-run economic 
growth, and she holds a research 
and teaching appointment at the 
University of  California, Berkeley. 

Student Life sat down with 
Romer to talk about tax structures, 
government spending and the eco-
nomic policy issues that will face 
our generation.
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the independent newspaper 
of Washington University in 
St. Louis since 1878

CONTACT BY POST 
ONE BROOKINGS DRIVE #1039
#313 DANFORTH UNIVERSITY CENTER
ST. LOUIS, MO 133113-4899

CONTACT BY EMAIL 
EDITOR@STUDLIFE.COM
NEWS@STUDLIFE.COM
CALENDAR@STUDLIFE.COM

CONTACT BY PHONE
NEWSROOM 314.935.5995 
ADVERTISING 314.935.6713 
FAX 314.935.5938

Court sets trial date 
for WU robber

Former economic aide 
to Obama stresses 
progressive taxation

Broken Clocktower to be  xed

Jeremiah McMillon, the 
man accused of  robbing two 
Washington University students 
last fall, will be put on trial in 
February 2012.

KSDK reported Tuesday that 
McMillon is being charged with 
10 felonies, including forcible 
rape, attempted rape and kid-
napping. He is also a potential 
suspect for a separate sexual 
assault, among other crimes.

McMillon was originally 
arrested in September for the 
sexual assault of  a University 
of  Missouri—St. Louis student. 
Since then, the University City 
Police Department has pressed 

additional charges for the armed 
robbery of  two Washington 
University students at the cor-
ner of  Big Bend and Lindell 
boulevards. 

Student Life reported last fall 
that McMillon had acquired a 
Washington University ID card 
after applying to be a University 
College student. While he had 
never actually enrolled in a 
class, the ID card allowed him 
access to Olin Library and class-
room buildings. 

McMillon was on probation 
for a 2007 burglary convic-
tion when this recent string of  
crimes took place.

Most broken clocks are only 
right twice a day.

After remaining stationary at 
1:55 for several weeks, each face of  
the South 40 Clocktower was fro-
zen at a different time on Tuesday.

The inner mechanics of  the 
Clocktower are currently being 
repaired. This is the first time the 
Clocktower has failed since it was 
erected in 2000.

Repairs on the Clocktower began 
almost a month ago when the clock 
did not transition to daylight saving 
time and Facilities tried to reset it 
manually. After operating for about 
a week, it stopped.

According to Bill Riley, direc-
tor of  maintenance operations, 
the entire inner movement of  the 
clock is currently being shipped to 
Cincinnati to be rebuilt.

“We called in the manufacturer’s 
representative from the company 
that made [the clock] and actu-
ally installed it, and their report 

was that a certain part—the reset 
‘pawl’—was worn. It would need 
to be replaced but because they 
are no longer manufacturing the 
internal movement with the same 
pieces, the whole movement of  the 
clock had to be sent back to the fac-
tory in Cincinnati, Ohio, and the 
movement will have to be rebuilt,” 

Riley said.
Most students have not missed 

the absent mechanism.
“I have not noticed it,” freshman 

Ian Kinstlinger said. “I never think 
to glance at the Clocktower on my 
way to class—I always look at my 

CHLOE ROSENBERG
SENIOR NEWS EDITOR

KATE GAERTNER
CONTRIBUTING REPORTER

MICHAEL TABB
NEWS EDITOR

Write to Chloe Rosenberg at 
CHLOE.ROSENBERG@STUDLIFE.COM

MATT MITGANG | STUDENT LIFE

Each of the Clocktower’s four faces are stuck at a different time, and have 
been for almost a month. Parts are being  shipped to Cincinnati to be fixed.

ThurtenE Carnival

ThurtenE honorary has 
decided to donate its proceeds 
from this weekend’s carnival to 
the Belle Center.

This charity assists children 
with developmental delays and 
disabilities, as well as their 
families. The center focuses 
on helping these children to be 
included in their home commu-
nities, according to its website.

“We picked the Belle Center 
this year because it benefits chil-
dren with disabilities through 
inclusion to normal life,” said 
Ryan Dawson, president of  

ThurtenE honorary. “Their main 
goal is to include children with 
disabilities into normal chil-
dren’s life, such as putting them 
in normal schools. They also 
teach parents and teachers how 
to help these children.”

According to Dawson, the 
honorary chooses to spon-
sor a charity based on how 
much it impacts the St. Louis 
community. 

The Belle Center runs 
three programs: the Outreach 
Therapy Program, Center-Based 
Preschool Program and Families 
as Partners Program. 

Washington University’s 
annual ThurtenE Carnival, the 

oldest and largest student-run 
carnival in the nation, will take 
place this weekend in front of  
Brookings Hall.

In addition to traditional fair-
ground rides, the carnival will 
feature performances, facades 
and food booths that fraternities 
and sororities have spent months 
working on.

According to ThurtenE’s 
website, more than 50 groups, 
hundreds of  students from 
Washington University and thou-
sands of  people from the greater 
St. Louis area will come together 
for the Carnival. 

chooses St. Louis children’s charity

SEE THURTENE, PAGE 2

SEE CLOCKTOWER, PAGE 2

WEI-YIN KO
NEWS EDITOR 

JOHN HERGENROEDER| STUDENT LIFE

Members of the Chi Omega sorority and Beta Theta Pi fraternity work on their facade for this year’s ThurtenE Carni-
val. ThurteneE junior honorary, the group behind the carnival, has picked the Belle Center as its charity.

Sexually assaulted an UMSL student
Arrested at his home

JULY
2010

Registered as a University College 
student and received a WU ID Card.

AUG 29, 
2010

Spent time at a Washington 
University fraternity

SEP 6, 
2010

Robbed two Washington University students 
at the corner of Lindell and Big Bend

SEP 6, 
2010

ORDER OF EVENTS

SEE ECONOMIC, PAGE 3

ENJOY FREE 

CLUB ACCESS 
FEBRUARY 15-22

Visi� WellbridgeA�hle�icCl�bandSpa.com

Cla��on | 314.746.1500

In�ersec�ion o� Fors��h & S. Hanle� Rd in Cla��on

*  Res�ric�ions and �erms ma� appl�. M�s� be local residen�, age 18 or older wi�h Pho�o ID. Firs� 

�ime g�es�s onl�. Cl�b access and o��er end Febr�ar� 22, 2011. ©2011 Wellbridge 

DEADLINES
Signed insertion orders and artwork are due by the 
following deadlines. Orders canceled after deadline will 
be billed at full cost.

Monday Issue
2 p.m. Wednesday prior to publication
Thursday Issue
2 p.m. Monday prior to publication
 
DIGITAL DELIVERY
With nearly 300,000 desktop & mobile/tablet page 
views per month, digital delivery on studlife.com is an 
excellent compliment to any advertising campaign.  

Premium Reach
Reach students on all devices               $600/month
Includes:
 Banner Ad (728 x 90 pixels) 
 Box Ad (300 x 250 pixels)
 Tablet Ad (468 x 60 pixels)
 Mobile Ad (320 x 50 pixels)

CONTACT INFORMATION 
Washington University Student Media, Inc.
One Brookings Drive, Box 1039
330 Danforth University Center
Saint Louis, MO 63130
Phone: (314) 935–6713
Fax: (314) 935–5938
www.studlife.com/advertising
advertising@studlife.com

PRINT & PIN
Looking to grab students’ attention in print and 
on campus? Our “Print & Pin” program bundles a 
full-color print advertisement with full-color posters 
strategically placed in high-trafficked areas on 
campus...all for one cost-effective rate. 

Quarter-Page Print & Pin.......$745/mo. 
Half-Page Print & Pin.............$1,155/mo.  

‘WE-PRINT’ INSERT RATES
Let Student Life do all the work! Give us your 
artwork, and we’ll print & insert your flyers into 
Student Life newspaper.  
Printing & inserting  — all for one price!

8.5” x 11” 2-Sided/Color                 $945   
8.5” x 11” 1-Sided/Color                 $795
8.5” x 11” 2-Sided/B&W                  $845
8.5” x 11” 1-Sided/B&W                  $695 
 
PREPRINTED INSERT RATES 
1–4 pages                 $345 total  
5–8 pages                  $445 total

Insert quantity is 4,000. One complete copy of 
the insert must be sent to the Sales Manager for 
review prior to acceptance. Student Life will not 
be responsible for loss or cost of inserts shipped 
without prior approval. All inserts must be shipped 
to arrive no later than 2 business days prior to 
insertion. After approval, inserts should be shipped 
in cartons or on skids to:

Missourian Publishing Co.
Attn:  Student Life Inserts 
Run Date:  xx/xx/xx
6321 Bluff Road
Washington, MO 63090  
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Los Angeles Times Daily Crossword Puzzle 
Edited by Rich Norris and Joyce Lewis

FOR RELEASE SEPTEMBER 22, 2010

ACROSS
1 Briquettes
6 Zip

10 Country music
pioneer Ernest

14 “As a result ...”
15 Country on the

tip of the Arabian
Peninsula

16 Spot in the ocean
17 Top banana
19 Depilatory brand
20 ’60s-’70s war

site, briefly
21 “Now it makes

sense!”
22 Cake finish
23 Unstable

situation,
metaphorically

26 Workplace
inspection org.

29 Comportment
30 Louise’s gal pal
33 Buzzing

swarmers
34 Performed
37 Huge mess
40 “Danny and the

Dinosaur” author
Hoff

41 Court
postponement

42 Ancient Greek
military power

43 Blood fluids
44 Veggies studied

by Mendel
45 Gregarious fun

lovers
52 Assumed name
53 Defensive spray
54 Marx’s “__

Kapital”
57 Thin curl of smoke
58 Valuable shore

property, and a
hint to what the
first words of 17-,
23-, 37- and 45-
Across have in
common

61 Third man
62 High-strung
63 Sacher treat
64 Goodyear product
65 Member’s

obligation
66 What matzo lacks

DOWN
1 “High Hopes”

lyricist Sammy
2 Top draft status
3 Father of 61-

Across

4 ’60s “trip” drug
5 Early gas

company based
in Cleveland

6 Districts
7 Roast host
8 Bleachers cry
9 John __ Lennon

10 Kid’s make-
believe phone

11 Carrier that
added “ways” to
its name in 1997

12 Duck hunter’s
cover

13 Cold-water
hazards

18 Its flagship sch.
is in Stillwater,
west of Tulsa

22 Freezes over
23 Oates’s musical

partner
24 Divine sign
25 Feudal domains
26 Gambling

parlors, briefly
27 One-horse

carriage
28 Had in one’s

hands
31 Strolls (along)
32 Performers’

union: Abbr.
33 Tarzan’s son
34 Awful

35 Letter after theta
36 Genetic info

carriers
38 “Misery” actor

James
39 Easy targets
43 Swingline fastener
45 Touch, cat-style
46 Accused’s excuse
47 Choir platform
48 Likeness
49 “Miracle on 34th

Street” setting

50 Rhine whine?
51 Sandy Koufax or

CC Sabathia
54 The first Mrs.

Copperfield
55 Insects on

farms
56 Editor’s “leave it

in”
58 B&B part
59 College URL

ending
60 Future fish

Monday’s Puzzle Solved
By Robert A. Doll

(c)2010 Tribune Media Services, Inc.

Complete the grid so
each row, column and
3-by-3 box (in bold
borders) contains
every digit, 1 to 9. For
strategies on how to
solve Sudoku, visit
www.sudoku.org.uk

SOLUTION TO
MONDAY’S PUZZLE

Level: 
1 2
3 4

© 2010 The Mepham Group. Distributed by
Tribune Media Services. All rights reserved.

9/22/10

HOW TO PLAY 
Spell the phrase in the grid above 
it, writing each unique letter only 
once. The correct solution will 
spell the complete phrase along a 
single continuous spelling path 
that moves horizontally vertically 
and diagonally. Fill the grid from 
square to square - revisiting letters as needed to 
complete the spelling path in order. Each letter 
will appear only once in the grid. 

9/20 SOLUTION

SPONSORED BY:

maniapuzzle
OMG!

Condential, affordable STD & HIV testing available 
at Planned Parenthood. Stop in today - 800.230.7526

OMG!

GYT!GYT!

for fans of
The Killers, Bright Eyes, Wolf Parade, 

The Temper Trap

tracks to download
“Cross re,” “Hard Enough”

for fans of
OneRepublic, Coldplay, Fort Minor

tracks to download
“Waiting for the End,” “Iridescent,” 

“The Catalyst”

for fans of
Grizzly Bear, The National

tracks to download
“Blue as Your Blood,” “Stranded,” 

While I Shovel the Snow”

ALBUM REVIEWS

Flamingo
Brandon Flowers

A Thousand Suns
Linkin Park

Lisbon
The Walkmen

Fans of  The Killers should start praying that the pop-rock 
band’s hiatus doesn’t last much longer. Otherwise, their lead 
singer, Brandon Flowers, might make another solo album. 
Instead of  holding fans over until the Killers’ next release, 
Flowers’ Vegas-themed debut, “Flamingo,” makes us miss his 
band and all of  its synthesized glory. A lot.

The only song that was worth playing on repeat was 
“Crossfire,” reminiscent of  the sweeping anthems of  “Sam’s 
Town.” The delicate guest vocals of  Jenny Lewis (of  Rilo 
Kiley) barely save the song “Hard Enough.” “Jilted Lovers 
& Broken Hearts” has a Mr. Brightside-esque punch to it, but 
even that isn’t enough to redeem the album.

On the whole, the album is bland and lacking, both in melody 
and lyrics. While it does have The Killers’ melodramatic flair, 
it’s missing the catchiness that keeps people listening. Packaged 
with unimaginative guitar and piano arrangements, Flowers’ 
lyrics about devils, angels, Vegas and lost loves squander any 
power they could have had. Becky Mak

An apocalyptic end is not just the subject of  
Linkin Park’s fourth studio album, “A Thousand 
Suns,” but also its result, pushing the band off  the 
rock stage forever. After their last release presented 
a questionable but substantial break from their old 
rap-rock style, Linkin Park hasn’t just taken a step 
backward with this release—they’ve tripped and 
fallen on their head. 

The band rarely touches on their once-great 
aptness for heavy guitars, yelling and angst-filled 
rapping. Lead singer Chester Bennington used to 
belt out powerful, melodic vocals, but now his 
voice only chants disgusting raps. It’s enough to 
sadden even a die-hard Linkin Park fan—if  there 
are any left. The album’s only redeeming quality 
is that it is at least trying to be creative. But of  
course, the band overdoes it. “A Thousand Suns” 
is experimental pop at its worst, and it isn’t worth 
the money. Andrew Scheinman

In “Lisbon,” The Walkmen embrace and celebrate the 
melancholy and longing that flowed throughout their 2008 
elegiac downer, “You & Me.” These NYC indie-rock veterans 
have always leaned toward the darker side, but “Lisbon” flirts 
with feelings of  happiness and contentment. Vocalist Hamilton 
Leithauser captures this mixture of  sentiments in the chorus of  
the horn-laden album standout “Stranded,” when he shouts, 
“I’m stranded, and I’m starry-eyed.” There’s a glimmer of  hope 
in even the most downcast tracks, whether it be the jangly guitar 
line of  “Woe Is Me” or the unexpected string section in “Blue 
As Your Blood.”

This would all seem terribly trite if  it weren’t for the masterful 
presence of  Leithauser, who manages to simultaneously play the 
roles of  mopey crooner and triumphant rabble-rouser. Leithauser 
is in a class of  his own, vocally. He wails like he’s exorcising 
the spirits of  Frank Sinatra and a young Elvis Presley from his 
vocal chords. When paired with the band’s dynamic, not-quite-
folk sound, this makes a particularly effective combination. The 
Walkmen let you have it both ways: you can fist-pump with one 
hand while wiping away tears with the other. Trey Weaver

DO YOU KNOW YOUR STATUS? 

Planned Parenthood is here for you with 
confidential, affordable STD testing. 

 800.230.7526 | www.plannedparenthood.org/stlouis

SPONSORED BY:

maniapuzzle

FRONT PAGE STICKERS
Extended 2 week deadline.  
Rate               $899*/issue
               *Minimum 2 issue buy

FRONT PAGE AD
6 columns wide x 2” tall
includes process color
Rate              $449/issue
          $799/week

PUZZLE SPONSORSHIP
For many students, the puzzle 
section is one of the most widely-
used features that appear in the 
entire newspaper.
Your business can sponsor the 
section, giving your ad prime 
placement and extremely high 
readership at a very affordable cost. 
Space is sold on a first-come, first-
served basis, so reserve your dates 
now!
Ad size: 3 columns x 2” (4.9167” x 2”)
Open rate                        $79/issue
Semester rate                  $69/issue
Full year rate                    $59/issue 
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The Starting Line (Orientation Issue): July 20, 2016
This is your first chance to place your business in the 
minds (and mailboxes) of incoming students! This glossy cover 
magazine is mailed to the incoming freshman in addition to our normal 
campus distribution.  
Cover Ad Deadline  — June 17 | Inside Ad Deadline — June 24 
 

Welcome Back Issues: August 25 & 29, 2016
Our first two issues of the year hit campus as classes begin. Take 
advantage of this opportunity to reach returning students and incoming 
freshmen as they create their buying habits!   
 

Career Fair Guide Issues: 
September 21, 2016 & January 25, 2017 
Looking to recruit the nation’s finest graduates?  Let WU students know 
about your company and any jobs and internships you have available.
Ad Deadlines — Sept. 1, 2016 & Jan. 12, 2016

Election 2016 Special Issue: October 6, 2016
It’s election year!  Act now to be a part of this special issue which will 
contain everything WU students need to know to get involved & vote.
Advertising Deadline — Friday, Sept. 30, 2016 
 

Parent & Family Weekend Guide: October 24, 2016
This guide is the schedule of events for the university’s Parent & Family 
Weekend which welcomes around 4,000 visitors. The full color booklet 
will be provided to visitors attending Parent & Family Weekend at the 
official check-in for the event. 
Advertising Deadline — Thursday, Sept. 22, 2016  
 
Dining & Entertainment Guide: November 7, 2016
Students, faculty and staff are always looking for dining and 
entertainment ideas. This magazine showcases some of the best 
restaurants the St. Louis area has to offer. 
Cover Ad Deadline — Oct. 13 | Inside Ad Deadline — Oct. 17 
 
Valentine’s Issue: February 13, 2017
By far the most popular and widely read issue amongst  
our students.  This special issue explores all of the facets  
of the love lives and romance of today’s college students.

Housing Guide Magazine: February 27, 2017
Glossy cover magazine that is a guide to off-campus housing.  Inserted 
in the newspaper and distributed on newsstands through Spring 2015. 
Cover Ad Deadline — February 2 | Inside Ad Deadline — February 9 
 

The Finish Line (Commencement): May 1, 2017
Glossy cover keepsake magazine  commemorating seniors.  On stands 
for days leading up to graduation, it’s a great way to congratulate 
graduates and attract visitors to your business. 
Cover Ad Deadline — April 6 | Inside Ad Deadline — April 13

PUBLICATION DATES PUBLICATION DATES
STUDENT LIFE NEWSPAPER SPECIAL SECTION & MAGAZINE

HIT YOUR TARGET

Washington University Student Media, Inc. 
1 Brookings Drive • Campus Box 1039 • Saint Louis, MO 63130 • Phone: (314) 935-7209 • FAX: (314) 935-5938 

advertising@studlife.com • For Product Info & Rates Visit: www.studlife/advertising.com
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advertising policies
1.  Washington University Student Media, Inc. (WUSMI) reserves the right to reject or edit any advertisement for any reason, at any time prior to 
publication.  Only printing of an advertisement signifies acceptance.  We also reserve the right to print “Paid Advertisement” on any ad which closely 
resembles editorial material.

2.  Page position can be purchased for a premium of 25% of the space cost.  Without payment of the premium, placement can not be guaranteed, 
but requests for position will be honored whenever possible.

3.  Student staff are not authorized to quote any rates, policies or discounts which deviate from the current published rates.

4.  In the event an advertisement runs containing an error that is clearly the fault of WUSMI and detracts from the intended message, it is the 
advertiser’s responsibility to notify the sales manager within two days of the publication date in which the error occurred.  After this period, WUSMI 
is exempt from any liability for the error.

5.  In the event an ad containing an error which detracts from the intended message of the advertisement runs in more than one issue, a billing 
adjustment will only be made for the first insertion.

6.  WUSMI will be under no liability for late delivery due to any natural occurrence or printer error.

7.  It is the policy of WUSMI to protect the creative ideas, design and artwork of an advertiser from being duplicated by another advertiser.

8.  WUSMI will not knowingly accept any advertisement that violates any federal, state or local laws or encourages discrimination against any indi-
vidual group on the basis of race, sex, sexual orientation, color, creed, religion, national origin or disability.

9.  A $50 service charge will be assessed on all returned checks.  

terms & conditions
1.  Payment Terms: Invoices for current charges, statements for past due amounts and tearsheets are mailed at the end of each calendar month.  Pre-Payment is 
due by the deadline of the first ad insertion.  All new accounts must prepay for at least six months.  After six months you may request to be billed monthly.  Ap-
proval to be billed is at the discretion of the advertising manager.  Upon approval, billable accounts are still required to keep a current credit card on file that will be 
charged if payment is not received within thirty days.  Accounts more than thirty days overdue are considered delinquent and may be canceled at the discretion of 
the advertising manager.  A service charge of 1.5% per month (18% per annum) will be assessed on past due accounts.  If collection services are warranted due to 
non-payment, a recovery fee of $295 will be assessed and added to the advertiser’s final bill.  Overdue accounts will be referred to our collection agency.  Expenses 
incurred by WUSMI during the collections process are the responsibility of the debtor.  

2.  Edit or Reject Copy:  WUSMI reserves the right to edit or reject any advertisement for any reason at any time prior to publication.  Only printing of an ad signifies 
acceptance.  WUSMI also reserves the right to print “Paid Advertisement” on any ad which closely resembles editorial material.

3.  Ad Design & Copy: All artwork and ad copy that is not submitted as a correctly sized, 300 dpi, PDF with all fonts embedded will be subject to a $35 design fee. 
All copy and artwork must be submitted with the initial ad request. After the first proof, subsequent copy or artwork changes will be charged an additional fee of $35. 
Ads submitted for design within 5 business days of publication may be subjected to an additional $75 rush priority charge.

4.  Billing Adjustments:  WUSMI assumes no financial responsibility for errors in advertisements beyond the cost of space actually occupied by the advertisement 
in which the error is made.  Lack of, or a subjective view of creativity will not be a factor in awarding advertisers credits or make goods.  WUSMI will only be 
responsible for an ad’s first incorrect insertion.

5.  Defend and Indemnify: The advertiser and advertising agency (if any) agree to defend and indemnify WUSMI against any liability arising from claims of libel, unfair 
competition, patents, violation of rights of privacy and infringement of copyrights and proprietary rights resulting from publication of an advertisement.

6.  Rates:  WUSMI reserves the right to change its advertising rates and policies set forth on this rate card at any time with 30 days notice to advertisers.  In this 
event, an advertiser may amend or cancel his/her contract or space reservation order on the date the rate change or policy change takes effect.

7.  Cancellations:  All cancellations must be received in writing prior to the regular advertising insertion deadlines.  Ads canceled after deadline will be billed at full 
value.




